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ABSTRAK

Perkembangan teknologi informasi mendorong perubahan strategi pemasaran, termasuk
Batik Galis yang memanfaatkan e-commerce dan media sosial. Penelitian ini bertujuan
mengetahui pengaruh pemasaran digital melalui e-commerce dan media sosial terhadap
keputusan pembelian produk Batik Galis. Metode yang digunakan adalah kuantitatif
asosiatif dengan survei pada 100 konsumen menggunakan kuesioner. Analisis meliputi
uji validitas, reliabilitas, asumsi klasik, regresi linier berganda, uji t, uji f, dan koefisien
determinasi (R?). Hasil penelitian menunjukkan pemasaran digital melalui e-commerce
dan media sosial secara simultan berpengaruh signifikan terhadap keputusan pembelian
sebesar 70,1%, sedangkan 29,9% dipengaruhi faktor lain. Uji t membuktikan bahwa e-
commerce dan media sosial masing-masing berpengaruh positif dan signifikan terhadap
keputusan pembelian. Dengan demikian, Batik Galis perlu mengoptimalkan strategi
digital untuk meningkatkan keputusan pembelian dan loyalitas konsumen.

Kata Kunci: Pemasaran Digital, E-Commerce, Media Sosial, Keputusan Pembelian,
Batik Galis.

ABSTRACT

The development of information technology has driven changes in marketing strategies,
including Batik Galis, which utilizes e-commerce and social media. This study aims to
determine the influence of digital marketing through e-commerce and social media on
purchasing decisions for Batik Galis products. The research employed an associative
quantitative method with a survey of 100 consumers using a questionnaire. The analysis
included validity and reliability tests, classical assumption tests, multiple linear
regression, t-test, F-test, and the coefficient of determination (R?). The results indicate
that digital marketing through e-commerce and social media simultaneously has a
significant influence on purchasing decisions by 70.1%, while the remaining 29.9% is
influenced by other factors. The t-test further shows that both e-commerce and social
media have a positive and significant effect on purchasing decisions. Therefore, Batik
Galis needs to optimize digital strategies to enhance purchasing decisions and customer
loyalty.

Keywords: Digital Marketing, E-Commerce, Social Media, Purchase Decision, Batik
Galis.
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