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ABSTRAK 

 

 

RIZAL FADILAH. NIM 2412008368. Pengaruh Kualitas Produk Harga dan 

Promosi Terhadap Keputusan Pembelian Produk Kerajinan Manik.Aiey di Kota 

Tangerang. 
 

 
Bisnis UMKM kerajinan manik-manik di Indonesia memiliki sejarah yang cukup 

panjang, meskipun belum banyak penelitian yang dilakukan. Penelitian ini ditulis untuk 

mengidentifikasi masalah yang ada di Toko Manik.Aiey. Mencakup keluhan pelanggan 

mengenai produk yang digunakan oleh Manik.Aiey. Persaingan harga yang semakin 

ketat antara kompotitur. Kegiatan promosi yang belum konsisten dan maksimal dalam 

memasarkan secara digital. Fluktuatif penjual, dan belum memenuhi target. Dengan 

judul Pengaruh Kualitas produk, Harga dan Promosi Terhadap Keputusan Pembelian 

Produk Kerajinan Manik.Aiey di Kota Tangerang. 

 

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis Pengaruh Kualitas 

Produk Harga dan Promosi Terhadap Keputusan Pembelian Produk Kerajinan 

Manik.Aiey di Kota Tangerang. Jenis penelitian yang digunakan adalah penelitian 

kuantitatif dengan metode penelitian berupa pengumpulan data menggunakan kuesioner. 

Model analisis data yang digunakan adalah analisis regresi linier berganda. Pemilihan 

sampel dilakukan dengan cara purposive Sampling. Adapun sampel tersebut berjumlah 

100 responden, dengan menggunakan analisis regresi linier berganda. 
 

Hasil uji regresi menunjukkan bahwa 83,90% faktor-faktor keputusan pembelian 

kerajinan Manik.Aiey Kota Tangerang dijelaskan oleh kualitas produk, harga dan 

promosi sedangkan sisanya 16,10% dijelaskan oleh faktor lain yang tidak diteliti dalam 

penelitian ini. Sedangkan Uji F menunjukkan bahwa variabel independen yang terdiri dari 

kualitas produk, harga dan promosi secara simultan berpengaruh signifikan terhadap 

keputusan pembelian produk kerajinan Manik.Aiey di Kota Tangerang dengan hasil 

analisis Fhitung = (173.207) > Ftabel = (2,70). Hasil Uji t menunjukkan variabel kualitas 

produk hasil analisis thitung (3,126), harga (6,351), dan promosi (3,064) dimana ttabel 

(1,984) maka secara parsial variabel tersebut berpengaruh secara signifikan terhadap 

keputusan pembelian produk kerajinan Manik.Aiey di Kota Tangerang. Bisa dijelaskan 

bahwa variabel yang paling dominan mempengaruhi keputusan pembelian pembelian 

produk kerajinan Manik.Aiey adalah harga. 

Kata kunci: kualitas produk, harga, promosi, keputusan pembelian 

 

 

 

 

 

 

 



 
 

ABSTRACT 

 
 

RIZAL FADILAH. NIM 2412008368. The Influence of Product Quality , Price and 

Promotion on Purchase Decisions of Manik.Aiey Craft Products in Tangerang City. 

 

The bead craft MSME business in Indonesia has a long history, although not much 

research has been done. This research was written to identify the problems that existed 

in the Aiey Manik store. Includes customer complaints regarding products used by Aiey 

Beads. The price competition is getting tighter between competitors. Promotional 

activities that have not been consistent and maximized in marketing digitally. 

Fluctuating sellers, and have not met the target. With the title The Influence of Product 

Quality, Price and Promotion on Purchase Decisions of Beads.Aiey Handicraft 

Products in Tangerang City. 

  

The purpose of this study is to find out and analyze the Influence of Product Quality, 

Price and Promotion on Purchase Decisions of Manik.aiey Handicraft Products in 

Tangerang City. The type of research used is quantitative research with a research 

method in the form of data collection using questionnaires. The data analysis model used 

is multiple linear regression analysis. Sample selection was carried out by purposive 

sampling. The sample totaled 100 respondents, using multiple linear regression 

analysis. 
  
The results of the regression test showed that 83.90% of the factors of purchasing 

Manik.Aiey handicrafts in Tangerang City were explained by product quality, price and 

promotion while the remaining 16.10% were explained by other factors that were not 

studied in this study . Meanwhile, the F test shows that independent variables consisting 

of product quality, price and promotion simultaneously have a significant effect on the 

purchase decision of Manik.Aiey handicraft products in Tangerang City with the results 

of analysis Fcalculation = (173,207) > Ftable = (2.70). The results of the t-test showed that 

the product quality variables as a result of the analysis t calculated (3,126), price 

(6,351), and promotion (3,064) where ttable (1,984) partially affected the decision 

purchase of Manik.Aiey handicraft products in Tangerang City. It can be explained that 

the most dominant variable influencing the purchase decision of Manik.Aiey craft 

products is price. 

Keywords : product quality , price, promotion, purchase decision 
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