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Abstrak

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga, dan lokasi
terhadap kepuasan konsumen pada Filosofi Parfum di Bogor. fenomena menurunnya omzet
penjualan bulanan di Filosofi Parfum, yang menimbulkan pertanyaan mengenai sejauh
mana faktor-faktor tersebut memengaruhi kepuasan pelanggan. Kualitas produk, harga, dan
lokasi dipilih sebagai variabel bebas karena diyakini merupakan aspek penting dalam
memengaruhi keputusan pembelian konsumen di sektor parfum. Penelitian ini
menggunakan pendekatan kuantitatif dengan desain kausal asosiatif. Data dikumpulkan
melalui penyebaran kuesioner kepada konsumen Filosofi Parfum,. Jumlah sampel
ditentukan menggunakan rumus Slovin dan dipilih secara purposive sampling. penelitian
menunjukkan bahwa secara parsial variabel harga dan lokasi berpengaruh signifikan
terhadap kepuasan konsumen, sedangkan kualitas produk tidak berpengaruh signifikan.
Namun, secara simultan, kualitas produk, harga, dan lokasi secara bersama-sama memiliki
pengaruh yang signifikan terhadap kepuasan konsumen. Filosofi Parfum meningkatkan
daya saing harga dan kenyamanan lokasi toko untuk meningkatkan kepuasan konsumen.
Meskipun kualitas produk tidak memberikan pengaruh signifikan secara statistik, tetap
penting untuk mempertahankan dan meningkatkan kualitas agar tetap kompetitif di pasar
parfum yang semakin berkembang.

Kata Kunci: Kualitas Produk, Harga, Lokasi, Kepuasan Konsumen, Filosofi Parfum.

Abstract

This study aims to determine the effect of product quality, price, and location on consumer
satisfaction at Filosofi Parfum in Bogor. the phenomenon of declining monthly sales
turnover at Filosofi Parfum, which raises questions about the extent to which these factors
affect customer satisfaction. Product quality, price, and location were chosen as
independent variables because they are believed to be important aspects in influencing
consumer purchasing decisions in the perfume sector. This study uses a quantitative
approach with an associative causal design. Data were collected by distributing
questionnaires to consumers of Filosofi Parfum. The number of samples was determined
using the Slovin formula and selected by purposive sampling. the study shows that partially
the price and location variables have a significant effect on consumer satisfaction, while
product quality does not have a significant effect. However, simultaneously, product
quality, price, and location together have a significant effect on consumer satisfaction.
Filosofi Parfum increases price competitiveness and convenience of store locations to
increase consumer satisfaction. Although product quality does not have a statistically
significant effect, it is still important to maintain and improve quality in order to remain
competitive in the increasingly growing perfume market.

Keywords: Product Quality, Price, Location, Consumer Satisfaction, Perfume Philosophy.
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