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ABSTRAK 

Seiring perkembangan zaman, pola perilaku belanja masyarakat mengalami pergeseran. 
Konsumen kini lebih memilih tempat berbelanja yang praktis, mudah diakses, nyaman, dan 
memiliki variasi produk yang lengkap. Perubahan preferensi ini mendorong pertumbuhan 
bisnis retail dan menciptakan persaingan yang semakin ketat di antara pelaku usaha. 
Penelitian ini bertujuan untuk menganalisis pengaruh lokasi, store atmosphere, dan kualitas 
pelayanan terhadap minat beli konsumen di Indomaret Fudholi 2 Cikarang. Penelitian 
menggunakan metode kuantitatif dengan analisis regresi linier berganda. Data 
dikumpulkan melalui kuesioner kepada 100 responden. Hasil penelitian menunjukkan 
bahwa lokasi berpengaruh negatif dan signifikan terhadap minat beli (Sig. = 0,001), store 
atmosphere tidak berpengaruh signifikan (Sig. = 0,530), dan kualitas pelayanan 
berpengaruh positif serta signifikan terhadap minat beli (Sig. = 0,001). Nilai koefisien 
determinasi (R²) sebesar 0,411 menunjukkan bahwa 41,1% variasi minat beli dijelaskan 
oleh ketiga variabel tersebut. Hasil ini menegaskan pentingnya meningkatkan kualitas 
pelayanan dan mengevaluasi aspek lokasi untuk meningkatkan minat beli konsumen secara 
berkelanjutan. 

Kata Kunci: Lokasi, Store atmosphere, Kualitas Pelayanan, Minat Beli, Indomaret 
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ABSTRACT 

Along with the progression of time, consumer shopping habits have shifted. People 
increasingly prefer shopping locations that are practical, accessible, comfortable, and offer 
a wide variety of products. This shift in consumer preferences has encouraged the 
expansion of retail businesses and heightened competition among retailers. This study aims 
to analyze the influence of location, store atmosphere, and service quality. on consumer 
purchase intention at Indomaret Fudholi 2 Cikarang. A quantitative method was employed, 
utilizing multiple linear regression analysis. Data were collected through questionnaires 
distributed to 100 respondents. The findings reveal that location has a negative and 
significant effect on purchase intention (Sig. = 0.001), store atmosphere has no significant 
effect (Sig. = 0.530), and service quality has a positive and significant effect (Sig. = 0.001). 
The coefficient of determination (R²) value of 0.411 indicates that 41.1% of the variation 
in purchase intention is explained by the three independent variables. These results 
highlight the importance for Indomaret Fudholi 2 Cikarang to improve service quality and 
re-evaluate the location factor in order to sustainably enhance consumer purchase 
intention. 
 

Keywords: Location, Store atmosphere, Service Quality, Purchase Intention, Indomaret 
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