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ABSTRAK

Penelitian ini bertujuan untuk menganalisis dan mengetahui pengaruh promo PSM, promo
PWP, dan promo Serba Gratis terhadap Pemeblian Impulsif di Alfamart Raya Cilebut 2
Kabupaten Bogor. Pembelian Impulsif diukur menggunakan metode pendekatan kuantitatif
dengan desain penelitian kausal. Data dikumpulkan melalui penyebaran kuesioner digital
kepada 100 responden yang terdiri dari konsumen Alfamart Raya Cilebut 2 Kabupaten
Bogor yang membeli produk langsung. Teknik analisis data yang digunakan adalah Structual
Equation Modeling-Partial Least Square (SEM-PLS) dengan bantuan perangkat lunak
SmartPLS. Hasil penelitian menunjukan bahwa model pengukuran (outer model) dan model
struktual (inner model) telah memenuhi kriteria validitas dan realibilitas yang
dipersyaratkan. Nilai R-Square untuk variabel Pembelian Impulsif adalah sebesar 0,640
yang mengidentifikasikan bahwa sebesar 64% variasi Pembelian Impulsif dapat dijelaskan
oleh ketiga variabel, sementara sisanya 36% dijelaskan oleh variabel lainnya di luar model
penelitian. Secara parsial, promo PWP memiliki pengaruh positif dan signifikan paling
dominan terhadap Pembelian Impulsif, menegaskan pentingnya promo PWP untuk
membangkitkan Pembelian Impulsif konsumen oleh seluruh staff di Alfamart Raya Cilebut
2 Kabupaten Bogor.

Kata Kunci : Pembelian Impulsif, promo PSM, promo PWP, promo Serba Gratis, SEM-PLS.

ABSTRACT

This study aims to analyze and determine the effect of the PSM (Produk Spesial Mingguan)
promo, PWP (Purchase with Purchase) promo, and 'Serba Gratis' (Freebie) promo on
Impulsive Buying at Alfamart Raya Cilebut 2, Bogor Regency. Impulsive Buying was
measured using a quantitative approach with a causal research design. Data were collected
by distributing digital questionnaires to 100 respondents, consisting of consumers at
Alfamart Raya Cilebut 2, Bogor Regency, who made direct product purchases. The data
analysis technique used was Structural Equation Modeling-Partial Least Squares (SEM-
PLS) assisted by SmartPLS sofiware. The results showed that the measurement model (outer
model) and structural model (inner model) met the required criteria for validity and
reliability. The R-Square value for the Impulsive Buying variable was 0.640, indicating that
64% of the variation in Impulsive Buying can be explained by the three promotional
variables, while the remaining 36% is explained by other variables outside the research
model. Partially, the PWP promo had the most dominant positive and significant effect on
Impulsive Buying, reinforcing the importance of PWP promos for all staff at Alfamart Raya
Cilebut 2, Bogor Regency, to stimulate consumer Impulsive Buying.

Keywords: Impulsive Buying, PSM promo, PWP promo, Serba Gratis promo, SEM-PLS.
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