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Judul Skripsi : PENGARUH KESADARAN MEREK, PERSEPSI
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ABSTRAK

Keberhasilan bisnis bagi industri kopi saat ini sangat bergantung dengan memahami
fluktuasi terkait faktor-faktor yang memicu terjadinya niat pembelian berulang. Penelitian
ini bertujuan untuk mengidentifikasi dan membuktikan Pengaruh Kesadaran Merek,
Persepsi Kualitas, dan Kepuasan Pelanggan terhadap Niat Pembelian Ulang Konsumen
Kopi Kenangan di Cibitung. Jenis penelitian yang digunakan yaitu penelitian kuantitatif
IBM SPSS Statistik ver. 29. Populasi dalam penelitian ini adalah konsumen Kopi Kenangan
di wilayah Cibitung yang belum diketahui secara keseluruhan. Jumlah sampel diperoleh
menggunakan rumus Chocran yang ditetapkan sebanyak 100 responden. Metode
pengumpulan data menggunakan teknik non probability sampling yang diukur berdasarkan
Skala Likert. Data dianalisis menggunakan uji validitas dan reliabilitas, uji asumsi klasik,
dan uji hipotesis. Perolehan uji validitas memiliki nilai 0,439-0,860 > 0,195 yang dikatakan
valid. Nilai uji Reliabilitas dari nilai Cronbach alpha secara keseluruhan yaitu > 0,6 atau
dikatakan reliabel. Hasil penelitian menunjukkan bahwa Kesadaran Merek, Persepsi
Kualitas, dan Kepuasan Pelanggan secara parsial maupun simultan berpengaruh secara
positif dan signifikan terhadap Niat Pembelian Ulang konsumen Kopi Kenangan di
Cibitung. Koefisien Determinasi diperoleh sebanyak 60,1% atau variabel Niat Pembelian
Ulang dipengaruhi oleh variabel independen dan sisanya dipengaruhi oleh variabel lain.

Kata Kunci : Kesadaran Merek, Persepsi Kualitas, Kepuasan Pelanggan, Niat Pembelian

Ulang.

vi



ABSTRACT

The success of the coffee industry today depends heavily on understanding the
Sfluctuations in factors that trigger repeat purchase intentions. This study aims to identify
and prove the Influence of Brand Awareness, Perceived Quality, and Customer Satisfaction
on the Repurchase Intention of Kopi Kenangan Consumers in Cibitung, both partially and
simultaneously. The type of research used is quantitative research with non-probability
sampling techniques and using IBM SPSS Statistics ver. 29 software. The population in this
study were Kopi Kenangan consumers in the Cibitung area whose total number was not
yet known. The sample size was determined using Cochran’s formula, resulting in a total
of 100 respondents. Data collection was conducted using a non-probability sampling
technique, and the responses were measured using a Likert Scale. Data were analyzed
using validity and reliability tests, classical assumption tests, and hypothesis tests. The
validity test results were 0.439-0.860 > 0.195, which is considered valid. The reliability
test value of the value Cronbach's alpha, the overall value is > 0.6, which is considered
reliable. The results of the study indicate that Brand Awareness, Perceived Quality, and
Customer Satisfaction, both partially and simultaneously, have a positive and significant
effect on the Repurchase Intention of Kopi Kenangan consumers in Cibitung. The
coefficient of determination is 60.1%, meaning the Repurchase Intention variable is
influenced by the independent variable, while the remainder is influenced by other
variables.

Keywords: Brand Awareness, Perceived Quality, Customer Satisfaction, Repurchase
Intention.
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