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Nama Lengkap : Nadi Ratus Saalima

NIM 6120102009436

Judul skripsi : Pengaruh Kualitas Produk, Kemasan dan Lokasi Terhadap
Keputusan Pembelian Martabak Bangka Dirham

ABSTRAK

Persaingan ketat industri kuliner menuntut pelaku usaha memahami faktor yang
memengaruhi keputusan pembelian konsumen. Martabak Bangka Dirham menghadapi
permasalahan berupa kematangan produk belum merata, kemasan kurang menarik, serta
keterbatasan area parkir dan tempat duduk. Penelitian ini bertujuan menganalisis pengaruh
kualitas produk, kemasan, dan lokasi terhadap keputusan pembelian.

Penelitian menggunakan metode kuantitatif pendekatan asosiatif dengan 100 responden,
ditentukan melalui rumus Slovin dan purposive sampling. Data dikumpulkan melalui
kuesioner dan dianalisis menggunakan uji validitas, reliabilitas, asumsi klasik, regresi
linear berganda, uji t, uji F, serta koefisien determinasi dengan SPSS versi 25.

Hasil penelitian menunjukkan kualitas produk dan lokasi berpengaruh positif signifikan
terhadap keputusan pembelian, sedangkan kemasan tidak signifikan. Secara simultan,
ketiga variabel berpengaruh signifikan dengan Adjusted R Square 84,6%. Kualitas produk
dan lokasi perlu dipertahankan, kemasan perlu dikembangkan lebih lanjut.

Kata Kunci: Kualitas Produk, Kemasan, Lokasi, Keputusan Pembelian.

ABSTRACT

Increasing competition in the culinary industry requires business owners to understand
factors influencing consumers' purchasing decisions. Martabak Bangka Dirham faces
challenges including uneven product quality, unattractive packaging, and limited parking
and seating. This study analyzes the effect of product quality, packaging, and location on
purchasing decisions.

This quantitative associative study used 100 respondents, determined via the Slovin
formula and purposive sampling. Data were collected through questionnaires and analyzed
using validity, reliability, classical assumption tests, multiple linear regression, t-test, F-
test, and coefficient of determination using SPSS version 25.

Results show product quality and location have a positive significant effect on purchasing
decisions, while packaging has no significant effect. Simultaneously, the three variables
significantly affect purchasing decisions, with an Adjusted R Square of 84.6%. Product
quality and location should be maintained, while packaging requires further development.

Keywords: Product Quality, Packaging, Location, Purchasing Decision.
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