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[bookmark: _Toc234396626]ABSTRAK

Es Cream Momoyo di Ciapus, Bogor menghadapi tantangan berupa omzet bulanan yang berfluktuasi, posisi harga yang belum kompetitif dibandingkan pesaing seperti Bingxue dan Es Krim Indonesia serta keluhan konsumen terkait ketidaksesuaian porsi dan kualitas produk yang diterima. Kondisi ini mengindikasikan adanya kesenjangan antara ekspektasi dan kenyataan yang diterima konsumen sehingga penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas produk dan harga terhadap keputusan pembelian konsumen, baik secara parsial maupun simultan.
 
Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh kualitas produk dan harga terhadap keputusan pembelian konsumen, baik secara parsial maupun simultan. Penelitian menggunakan pendekatan kuantitatif dengan desain deskriptif-kausalitas (explanatory research) dan metode survei. Sampel penelitian berjumlah 100 responden yang ditentukan menggunakan rumus Rao Purba dengan teknik purposive sampling. Data dikumpulkan melalui kuesioner dengan skala Likert dan dianalisis menggunakan analisis deskriptif serta regresi linear berganda dengan bantuan SPSS versi 25.
 
Kata Kunci: Kualitas Produk, Harga, Keputusan Pembelian, Es Cream Momoyo

ABSTRACT

Es Cream Momoyo in Ciapus, Bogor faces challenges in the form of fluctuating monthly revenue, a price position that is not yet competitive compared to competitors such as Bingxue and Es Krim Indonesia, and consumer complaints regarding the mismatch between the portion size and quality of the products received. This condition indicates a gap between consumer expectations and the reality they experience, so this study aims to identify and analyze the effect of product quality and price on consumer purchasing decisions, both partially and simultaneously.
This study aims to identify and analyze the effect of product quality and price on consumer purchasing decisions, both partially and simultaneously. The research uses a quantitative approach with a descriptive-causal (explanatory research) design and a survey method. The research sample consisted of 100 respondents determined using the Rao Purba formula with a purposive sampling technique. Data were collected through a questionnaire using a Likert scale and analyzed using descriptive analysis and multiple linear regression with the help of SPSS version 25.

Keywords: Product Quality, Price, Purchasing Decision, Es Cream Momoyo
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