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Abstrak

Industri skincare mengalami pertumbuhan pesat seiring meningkatnya
kesadaran konsumen, terutama dikalangan mahasiswa. Moisturizer the originate
menjadi salah satu produk yang cukup diminati, namun penjualannya menurun
akibat isu overclaim dan keluhan konsumen. Penelitian ini dilakukan untuk
mengetahui pengaruh kualitas produk terhadap keputusan pembelian moisturizer the
originate. Metode yang digunakan adalah kuantitatif. Sampel sebanyak 80
mahasiswa STIE GICI Business School Bogor diambil dengan teknik proportional
stratified sampling. Analisis menggunakan regresi linear sederhana dengan
persamaan Y = 14.512 + 0.399X. Hasil Penelitian menunjukkan bahwa kualitas
produk berpengaruh positif dan signifikan terhadap keputusan pembelian sebesar
64,3%.

Kata Kunci: Kualitas Produk, Keputusan Pembeliaan

Abstract

The skincare industry is experiencing rapid growth along with increasing
consumer awareness, especially among students. The originate moisturizer has
become one of the sought — after products, but its sales have declined due to issues
of overclaim and consumer complaints. This study was conducted to determine the
impact of products quality on purchasing decisions for the originate moisturizer.
The method used is quatitative. A sample of 80 students from STIE GICI Business
School Bogor was taken using proportional stratified sampling technique. The
analysis use simple linear regression with the equation Y =14.512 + 0.399X. The
results of the study show that product quality has a positive and significant effect on
purchasing decisions by 64,3%.

Keywords: Product Quality, Purchasing Decisions
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