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ABSTRAK 

Penelitian ini bertujuan menganalisis faktor-faktor yang memengaruhi keputusan nasabah 

di Koperasi Simpan Pinjam (KSP) Kokardi, Bogor, yang menghadapi tantangan 

pertumbuhan anggota dan optimalisasi layanan. Latar belakang menunjukkan pertumbuhan 

anggota KSP Kokardi yang lambat akibat kurang optimalnya strategi promosi, khususnya 

pemanfaatan teknologi digital, serta variasi produk dan kualitas pelayanan yang belum 

sepenuhnya optimal. Penelitian ini menggunakan pendekatan kuantitatif dengan kuesioner 

sebagai instrumen pengumpulan data primer dari nasabah KSP Kokardi. Data dianalisis 

menggunakan metode regresi linear berganda untuk menguji pengaruh promosi, variasi 

produk, dan kualitas pelayanan terhadap keputusan nasabah. Hasil penelitian menunjukkan 

bahwa promosi, variasi produk, dan kualitas pelayanan secara simultan dan parsial 

berpengaruh signifikan terhadap keputusan nasabah, menjelaskan variasi keputusan 

nasabah. Ini mengindikasikan bahwa perbaikan dalam strategi promosi, penambahan 

variasi produk, dan peningkatan kualitas pelayanan sangat krusial untuk mendorong 

partisipasi anggota dan pertumbuhan koperasi di masa mendatang. 

Kata Kunci: KSP Kokardi; Keputusan Nasabah; Promosi; Variasi Produk; Kualitas 

Pelayanan. 

ABSTRACT 

This research aims to analyze the factors influencing customer decisions at Koperasi 

Simpan Pinjam (KSP) Kokardi, Bogor, which faces challenges in member growth and 

service optimization. The background indicates slow member growth at KSP Kokardi due 

to suboptimal promotional strategies, especially in leveraging digital technology, as well 

as not yet fully optimized product variations and service quality. This study employs a 

quantitative approach with questionnaires as the primary data collection instrument from 

KSP Kokardi customers. Data were analyzed using multiple linear regression to examine 

the influence of promotion, product variation, and service quality on customer decisions. 

The research findings indicate that promotion, product variation, and service quality 

simultaneously and partially have a significant impact on customer decisions, explaining 

of the variation in customer decisions. This suggests that improvements in promotional 

strategies, an increase in product variations, and an enhancement in service quality are 

crucial for fostering future member participation and cooperative growth. 

Keywords: KSP Kokardi; Customer Decisions; Promotion; Product Variation; Service 

Quality. 
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