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ABSTRAK 

 

NURALI. NIM 241.200.8346. Pengaruh Harga, Kualitas Produk, Promosi, Dan 

Lokasi Terhadap Keputusan PembelianTas Laptop di Eiger Factory Store 

Padjajaran Bogor 

 

Laptop kini banyak digunakan untuk berbagai kegiatan, mulai dari belajar, bekerja dan 

lain-lain. Oleh karena banyak membantu aktivitas, tas laptop sangat dibutuhkan 

tertama tas laptop jenis ransel. Melihat fungsinya yang sangat penting Eiger kini 

banyak memproduksi jenis tas laptop, mulai dari jenis ransel, jinjing, selendang dan 

juga ada junis multi fungsi dalam arti bisa jenis ransel, jinjing dan juga bisa di 

selendang. Peneliti melakukan penelitian tas laptop jenis ransel, apakah tas ransel 

laptop banyak di sukai oleh semua kalangan ataukah hanya orang pekerja saja. Dengan 

semakin banyaknya produk tas laptop yang beredar dipasaran ini berpengaruh terhadap 

perilaku konsumen saat akan melakukan keputusan pembelian. Produk Eiger selalu 

mengutamakan kualitas, dan selalu melakukan inovasi, hal ini dilakukan agar 

konsumen puas dengan produk.  

 

Penelitian ini bertujuan untuk mengetahui pengaruh harga, kualitas produk, promosi 

dan lokasi terhadap keputusan pembelian produk merek Eiger. Teknik pengambilan 

sampel dalam penelitian ini menggunakan teknik accidental sampling dengan jumlah 

sampel sebanyak 100 responden. Dalam penelitian ini digunakan Teknik pengumpulan 

data berupa questioner (Kuesioner/Angket). Questioner disebut pula angket atau self 

administrated questioner adalah teknik pengumpulan data dengan cara mengirimkan 

suatu daftar pertanyaan kepada responden untuk diisi.  

 

Hasil uji regresi menunjukkan bahwa 27,70% faktor-faktor keputusan pembelian tas 

laptop dijelaskan oleh harga, kualitas produk, promosi dan juga lokasi, sedangkan 

sisanya 72,30 dijelaskan variabel lain yang penulis tidak meneliti dalam penelitian ini. 

Sedangkan Uji F menunjukkan bahwa variabel independen yang terdiri dari harga, 

kualitas produk, promosi dan lokasi, secara simultan berpengaruh positif dan 

signifikan terhadap keputusan pembelian tas laptop di Eiger Factory Store Padjajaran 

Bogor yaitu Fhitung (10,492) > Ftabel (2,20). Hasil Uji t menunjukkan variabel harga hasil 

analisis thitung (-1,615), dimana ttabel (1,985) maka secara parsial variabel harga tidak 

berpengaruh positif secara signifikan terhadap keputusan pembelian, variabel kualitas 

produk menunjukkan hasil thitung (2,071), variabel promosi menunjukkan hasil thitung 

(4,838), lokasi (2,254), dimana ttabel (1,985) maka secara parsial ketiga  variabel 

tersebut berpengaruh secara signifikan terhadap keputusan pembeliantas laptop di 

Eiger Factory Store Padjajaran Bogor. Hal ini berarti variabel Promosi paling dominan 

berpengaruh terhadap keputusan pembelian tas laptop di Eiger Factory Store 

Padjajaran Bogor. 

 

Kata kunci : harga, kualitas produk, promosi, Lokasi, keputusan pembelian. 
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ABSTRACT 

  

Nurali. NIM 241.200.8346. The Influence of Price, Product Quality, Promotion, 

and Location on the Decision to Purchase Laptop Bags at the Eiger Factory Store 

Padjajaran Bogor. 

 

Laptops are now widely used for various activities, from studying, working and others. 

Because it helps a lot in activities, laptop bags are needed, especially backpack-type 

laptop bags. Seeing its very important function, Eiger now produces many types of 

laptop bags, ranging from backpacks, tote bags, scarves and there are also multi-

function types in the sense that they can be backpacks, tote bags and can also be slung. 

Researchers conducted a study on backpack-type laptop bags, whether laptop 

backpacks are widely liked by all groups or only workers. With the increasing number 

of laptop bag products on the market, this has an impact on consumer behavior when 

making purchasing decisions. Eiger products always prioritize quality, and always 

innovate, this is done so that consumers are satisfied with the product. 

 

This study aims to determine the effect of price, product quality, promotion and 

location on purchasing decisions for Eiger brand products. The sampling technique in 

this study used the accidental sampling technique with a sample size of 100 

respondents. In this study, a data collection technique was used in the form of a 

questionnaire (Questionnaire/Questionnaire). Questionnaire also called 

questionnaire or self-administrated questionnaire is a data collection technique by 

sending a list of questions to respondents to be filled in. 

 

The results of the regression test showed that 27.70% of the factors in laptop bag 

purchasing decisions were explained by price, product quality, promotion and 

location, while the remaining 72.30 were explained by other variables that the author 

did not examine in this study. Meanwhile, the F test showed that the independent 

variables consisting of price, product quality, promotion and location, simultaneously 

had a positive and significant effect on laptop bag purchasing decisions at the Eiger 

Factory Store Padjajaran Bogor, namely F count (10.492) > F table (2.20). The t-test 

results show that the price variable results of the t-count analysis (-1.615), where t-

table (1.985) then partially the price variable does not have a significant positive effect 

on purchasing decisions, the product quality variable shows the t-count result (2.071), 

the promotion variable shows the t-count result (4.838), location (2.254), where t-table 

(1.985) then partially the three variables have a significant effect on the decision to 

purchase a laptop bag at the Eiger Factory Store Padjajaran Bogor. This means that 

the Promotion variable has the most dominant effect on the decision to purchase a 

laptop bag at the Eiger Factory Store Padjajaran Bogor. 

 

 

 

Keywords: price, product quality, promotion, location, purchasing decisions. 
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