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ABSTRAK 

 

Daya Tarik Pelanggan di Warcaf Titik Singgah, Mekarmukti, Cikarang 

Utara Perkembangan usaha kuliner di kawasan industri Mekarmukti, Cikarang 

Utara, yang semakin kompetitif menuntut pelaku usaha kecil seperti Warcaf Titik 

Singgah untuk merancang dan mengimplementasikan strategi pemasaran yang 

tepat. Penelitian ini bertujuan mengkaji penerapan bauran pemasaran 7P (Product, 

Price, Place, Promotion, People, Process, Physical Evidence) serta menganalisis 

kontribusinya terhadap daya tarik pelanggan. 

Pendekatan yang digunakan adalah kualitatif dengan metode studi kasus. 

Data dikumpulkan melalui wawancara mendalam, observasi partisipatif, dan 

dokumentasi terhadap sepuluh informan. Analisis data menggunakan model 

interaktif Miles, Huberman, dan Saldana dikombinasikan dengan analisis SWOT. 

Temuan penelitian mengungkapkan bahwa penerapan bauran pemasaran 7P 

berkontribusi signifikan terhadap daya tarik pelanggan. People (keramahan 

karyawan) dan Price (keterjangkauan harga) menjadi unsur paling dominan, 

sementara Promotion (digital) merupakan unsur yang paling membutuhkan 

perbaikan. Transaksi meningkat dari 340 (Januari 2023) menjadi 425 (Desember 

2023).  

 

Kata Kunci: Strategi Pemasaran, Bauran Pemasaran 7P, Daya Tarik 

Pelanggan, Warcaf, UMKM Kuliner, Kawasan Industri. 
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ABSTRACT 

The rapid growth of the culinary business in the industrial area of 

Mekarmukti, North Cikarang has intensified competition and demands SMEs such 

as Warcaf Titik Singgah to implement appropriate marketing strategies. This study 

examines the 7P marketing mix (Product, Price, Place, Promotion, People, 

Process, Physical Evidence) and analyzes its contribution to customer attraction. 

A qualitative case study approach was adopted. Data were collected through in-

depth interviews, participatory observation, and documentation from ten 

informants. Data were analyzed using the Miles, Huberman, and Saldana 

interactive model combined with SWOT analysis. 

Findings reveal that all 7P elements contribute positively to customer 

attraction. People and Price elements were identified as the most dominant drivers, 

while Promotion (especially digital channels) requires the most urgent 

improvement. Transactions grew from 340 in January to 425 in December 2023. 

 

Keywords: Marketing Strategy, 7P Marketing Mix, Customer Attraction, Warung 

Cafe, Culinary SMEs, Industrial Area. 
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