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PENGARUH RELATIONSHIP MANAJEMEN, PROMOSI DAN LOKASI 

TERHADAP KEPUTUSAN PILIHAN ORANG TUA MURID PADA BIMBINGAN 

BELAJAR ROUDHOH ANDROMEDA 

DI JAKARTA BARAT 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Relationship management, Promosi, dan 

Lokasi terhadap keputusan orang tua dalam memilih Bimbingan Belajar Roudhoh Andromeda 

di Jakarta Barat. Jenis penelitian ini adalah kuantitatif dengan pendekatan deskriptif dan 

analitis. Populasi penelitian terdiri dari orang tua murid yang terdaftar di lembaga tersebut, dan 

sampel sebanyak 125 orang tua dipilih dengan teknik purposive sampling. Pengumpulan data 

dilakukan melalui kuesioner yang mengukur variabel Relationship management, Promosi, 

Lokasi, dan Keputusan Pilihan Orang Tua. Data dianalisis menggunakan perangkat SEM-PLS 

untuk menguji pengaruh langsung dan simultan antara variabel. Hasil penelitian menunjukkan 

bahwa Relationship management, Promosi, dan Lokasi memiliki pengaruh signifikan terhadap 

keputusan orang tua dalam memilih lembaga tersebut. Secara khusus, Relationship 

management memberikan pengaruh paling dominan, diikuti oleh Promosi dan Lokasi. 

Kesimpulannya, Bimbingan Belajar Roudhoh Andromeda disarankan untuk meningkatkan 

kualitas hubungan dengan orang tua dan siswa, memperkuat promosi, serta memperhatikan 

faktor lokasi agar lebih mudah diakses. Penelitian ini memberikan wawasan bagi lembaga 

pendidikan dalam merancang strategi pemasaran dan hubungan yang lebih efektif. 

 

Kata kunci: Relationship management, Promosi, Lokasi, Keputusan Pilihan, Orang Tua, 

Bimbingan Belajar  
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THE INFLUENCE OF MANAGEMENT RELATIONSHIPS, PROMOTION, AND 

LOCATION ON PARENTAL DECISION-MAKING IN CHOOSING ROUDHOH 

ANDROMEDA LEARNING CENTER IN WEST JAKARTA 

 

ABSTRACT 

 

This study aims to analyze the influence of Relationship management, Promotion, and Location 

on parents' decisions in choosing the Roudhoh Andromeda Learning Center in West Jakarta. 

This research is quantitative, using a descriptive and analytical approach. The population of 

this study consists of parents of students registered at the center, and a sample of 125 parents 

was selected using purposive sampling. Data was collected through questionnaires measuring 

the variables of Relationship management, Promotion, Location, and Parental Decision. The 

data were analyzed using SEM-PLS software to test the direct and simultaneous effects between 

variables. The results of the study show that Relationship management, Promotion, and 

Location significantly affect parents' decisions in choosing the center. Specifically, 

Relationship management has the most dominant influence, followed by Promotion and 

Location. In conclusion, it is recommended that Roudhoh Andromeda Learning Center 

improve the quality of relationships with parents and students, strengthen its promotional 

activities, and consider location factors to make it more accessible. This study provides 

valuable insights for educational institutions in designing more effective marketing and 

relationship strategies. 

 

Keywords: Relationship management, Promotion, Location, Parental Decision, Learning 

Center 
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