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ABSTRAK

Tika Juliyanti. NIM. 2412008175. Pengaruh harga dan promosi terhadap
keputusan mendaftar program S1 di STIE GICI Depok

Tujuan dari penelitian ini adalah untuk mengetahui dan menganalisis harga dan
promosi terhadap keputusan mendaftar program S1 di STIE GICI Depok. Jenis
penelitian yang digunakan adalah penelitian penjelasan (explanatory) dengan metode
penelitian berupa pengumpulan data menggunakan kuesioner. Model analisis data
yang digunakan adalah analisis regresi linier berganda. Pemilihan sampel dilakukan
dengan cara Purposive Sampling. Adapun sampel tersebut berjumlah 75 responden,
dengan menggunakan analisis linier berganda.

Hasil uji Koefisien Determinasi sebesar 58,9% faktor-faktor keputusan mendaftar
program S1 dapat dijelaskan oleh variabel harga dan promosi sedangkan sisanya
41,1% dijelaskan oleh faktor lain yang tidak diteliti dalam penelitian ini. Sedangkan
hasil uji F menunjukkan bahwa secara simultan variabel harga dan promosi secara
serempak berpengaruh positif dan signifikan terhadap keputusan mendaftar program
S1 dengan hasil analisis yaitu nilai Fhitung (54,060) > Ftabel (3,120). Hasil uji t
menunjukkan bahwa variabel Harga menunjukkan hasil thitung (5,550), variabel
Keputusan Mendaftar menunjukkan hasil analisis thitung (7,986), dimana tiael
(1,29264)) maka secara parsial kedua variabel tersebut berpengaruh positif dan
signifikan terhadap keputusan mendaftar program S1 di STIE GICI Depok. Variabel
yang dominan mempengaruhi keputusan mendaftar adalah promosi.

Kata Kunci : Harga, Promosi, Keputusan Mendaftar Program S1



ABSTRACT

Tika Juliyanti. NIM. 2412008175. The influence of price and promotions on the
decision to register for the S1 program at STIE GICI Depok

The purpose of this study is to find out and analyze prices and promotions on the
decision to register for the S1 program at STIE GICI Depok. The type of research used
is explanatory research with a research method in the form of data collection using
questionnaires. The data analysis model used is multiple linear regression analysis.
Sample selection was carried out by Accidental Sampling. The sample totaled 75
respondents, using multiple linear analysis.

The results of the Determination Coefficient test of 58.9% of the decision factors to
register for the S1 program can be explained by price and promotion variables while
the remaining 41.1% is explained by other factors that were not studied in this study.
Meanwhile, the results of the F test showed that simultaneously the price and
promotion variables simultaneously had a positive and significant effect on the
decision to register for the S1 program with the results of the analysis, namely the
value of Fcal (54.060) > Ftable (3.120). The results of the t-test showed that the price
variable showed the results of the calculation (5,550), the Register variable showed
the results of the calculation analysis (7,986), where the ttable (1,29264)) then
partially these two variables had a positive and significant effect on the decision to
register for the S1 program at STIE GICI Depok. The dominant variable influencing
Register decisions is promotion.

Keywords: Price, Promotion, Decision to Register for S1 Program
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