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ABSTRAK 
Penelitian ini bertujuan menguji pengaruh Kredibilitas Creator dan Format Konten Video, 

secara parsial maupun simultan, terhadap Keputusan Pembelian konsumen, serta 

mengidentifikasi variabel yang paling dominan. Penelitian menggunakan pendekatan 

kuantitatif dengan kuesioner disebarkan secara daring kepada 100 responden pengguna 

aktif TikTok di JABODETABEK yang pernah membeli melalui program afiliasi. Sampel 

ditentukan menggunakan rumus Lemeshow (tingkat kepercayaan 95%,   margin of error   

10%). Data dianalisis dengan regresi linear berganda menggunakan SPSS. Hasil 

menunjukkan Kredibilitas Creator (X1) berpengaruh signifikan secara parsial terhadap 

Keputusan Pembelian (thitung 12,367; sig. 0,000). Format Konten Video (X2) berpengaruh 

positif namun tidak signifikan secara parsial (thitung 1,539; sig. 0,127). Secara simultan, 

kedua variabel berpengaruh signifikan (Fhitung 415,260; sig. 0,000). Adjusted R Square 

sebesar 0,893 menunjukkan kedua variabel menjelaskan 89,3% variasi Keputusan 

Pembelian, sisanya 10,7% dijelaskan faktor lain. Kredibilitas Creator terbukti paling 

dominan (Beta 0,852) dibandingkan Format Konten Video (Beta 0,106). 

 

Kata kunci: Kredibilitas Creator, Format Konten Video, Keputusan Pembelian, 

Program Affiliate. 

 

ABSTRACT 

This study examines the partial and simultaneous influence of Creator Credibility and 

Video Content Format on consumer Purchase Decisions, and identifies the most dominant 

variable. This quantitative study questionnaire distributed online to 100 active TikTok 

users in the JABODETABEK area who had purchased through the affiliate program. 

Sample size was determined using the Lemeshow formula (95% confidence level, 10% 

margin of error). Data were analyzed using multiple linear regression with SPSS. Results 

show that Creator Credibility (X1) has a partially significant effect on Purchase Decision 

(t-count 12.367; sig. 0.000). Video Content Format (X2) shows a positive but not significant 

partial effect (t-count 1.539; sig. 0.127). Simultaneously, both variables significantly affect 

Purchase Decision (F-count 415.260; sig. 0.000). The Adjusted R Square of 0.893 indicates 

the variables explain 89.3% of the variation in Purchase Decision, with the remaining 

10.7% explained by other factors. Creator Credibility is the most dominant variable (Beta 

0.852) compared to Video Content Format (Beta 0.106). 

 

Keywords: Creator Credibility, Video Content Format, Purchase Decision, Affiliate 

Programs.  
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