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ABSTRAK

Kajian ini bertujuan untuk menganalisis Pengaruh Harga, Promosi dan Kualitas
Produk Terhadap Loyalitas Pelanggan Air minum Le Minerale 600ML di Bogor.
Dalam menghadapi persaingan industri air minum dalam kemasan (AMDK ) Le
Minerale memperlihatkan keunggulan nya melalui system perlindungan mineral
dan strategi branding yang kuat. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode analisis regresi linier berganda melalui software SPSS versi 26.
Sampel menggunakan purposive sampling dari 100 responden pelanggan Le
Minerale 600ML di Bogor. Hasil uji regresi menunjukkan bahwa harga, promosi,
dan kualitas produk secara simultan berpengaruh signifikan terhadap loyalitas
pelanggan Le Minerale, dengan nilai F hitung sebesar 57,789 dan signifikansi 0,000
< 0,05. Nilai koefisien determinasi (R?) sebesar 0,639 menunjukkan bahwa ketiga
variabel menjelaskan 63,9% variasi loyalitas pelanggan. Secara parsial, harga (t =
2,471), promosi (t = 2,202), dan kualitas produk (t = 5,333) berpengaruh positif dan
signifikan terhadap loyalitas pelanggan.

Kata Kunci: Harga, Promosi, Kualitas Produk, Loyalitas Pelanggan, Le
Minerale

ABSTRACT

This study investigates the impact of price, promotion, and product quality on
customer loyalty toward Le Minerale 600ML bottled water in Bogor. Amidst
growing competition in the bottled drinking water (AMDK) industry, Le Minerale
showcases its competitive advantages through a mineral protection system and
strong branding strategies. Employing a quantitative approach, the research
utilizes multiple linear regression analysis via SPSS version 26. A purposive
sampling technique was applied to select 100 respondents who are consumers of
Le Minerale 600ML in Bogor. The results reveal that price, promotion, and product
quality collectively exert a significant influence on customer loyalty, as indicated
by an F-value of 57.789 and a significance level of 0.000 (< 0.05). The coefficient
of determination (R?) of 0.639 suggests that these three variables account for 63.9%
of the variation in customer loyalty. Individually, price (t = 2.471), promotion (t =
2.202), and product quality (t = 5.333) each demonstrate a positive and statistically
significant effect on customer loyalty.

Keywords: Price, Promotion, Product Quality, Customer Loyalty, Le Minerale
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