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ABSTRAK 

Penelitian ini menguji pengaruh promosi dan ketersediaan produk terhadap kepuasan 

pelanggan BeanSpot di Alfamart Villa Ciomas 2. Metode kuantitatif digunakan dengan 

pendekatan deskriptif dan asosiatif. Data dikumpulkan melalui kuesioner (100 responden), 

observasi, dan studi dokumentasi. Analisis regresi linear berganda menunjukkan bahwa: 

(1) promosi berpengaruh signifikan terhadap kepuasan pelanggan (β=0.202, p<0.05); (2) 

ketersediaan produk memiliki pengaruh lebih kuat (β=0.527, p<0.01); dan (3) secara 

simultan keduanya menjelaskan 70% variasi kepuasan pelanggan (R²=0.70). Temuan ini 

menegaskan pentingnya sinergi antara strategi promosi yang efektif dengan manajemen 

rantai pasok yang andal. Implikasi praktisnya, manajemen ritel perlu mengoptimalkan 

sistem pemantauan stok berbasis teknologi sekaligus merancang kampanye promosi yang 

tepat sasaran untuk meningkatkan pengalaman belanja pelanggan. 

 

Kata Kunci: Strategi pemasaran, manajemen persediaan, ritel modern, analisis regresi 

ABSTRACT 

This study examines the effect of promotion and product availability on customer 

satisfaction for BeanSpot products at Alfamart Villa Ciomas 2. A quantitative method with 

descriptive and associative approaches was employed. Data were collected through 

questionnaires (100 respondents), observation, and documentation. Multiple linear 

regression analysis revealed: (1) promotion significantly affects customer satisfaction 

(β=0.202, p<0.05); (2) product availability has a stronger influence (β=0.527, p<0.01); 

and (3) collectively they explain 70% of satisfaction variance (R²=0.70). The findings 

highlight the critical synergy between effective promotional strategies and reliable supply 

chain management. Practical implications suggest retailers should implement technology-

based stock monitoring systems while designing targeted promotional campaigns to 

enhance shopping experiences. 

 

Keywords: Marketing strategy, inventory management, modern retail, regression analysis 
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