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NIM 61201021008655 

Judul Skripsi  : Pengaruh Strategi Pemasaran Digital terhadap Penjualan Produk 

E-Commerce di CV Family Jafan Group 

 

ABSTRAK 

 
Penelitian ini bertujuan untuk menguji pengaruh variabel segmentasi, targeting, 

dan positioning terhadap penjualan produk E-Commerce pada CV. Family Jafan Group. 

Uji hipotesis dilakukan melalui beberapa tahapan analisis statistik, antara lain: persamaan 

regresi linier berganda, uji F (simultan), uji t (parsial), koefisien determinasi (R²), dan 

identifikasi variabel yang paling dominan. Hasil uji F menunjukkan nilai Fhitung sebesar 

33,083 > Ftabel 2,700 dengan signifikansi 0,000 < 0,05, yang berarti bahwa ketiga variabel 

independen secara simultan berpengaruh signifikan terhadap penjualan. Koefisien 

determinasi (Adjusted R²) sebesar 0,493 menunjukkan bahwa 49,3% variasi dalam 

penjualan dipengaruhi oleh ketiga variabel tersebut, sementara sisanya dipengaruhi oleh 

faktor lain di luar model. Uji t menunjukkan bahwa variabel segmentasi tidak berpengaruh 

signifikan (p = 0,814), sedangkan targeting (p = 0,039) dan positioning (p = 0,000) 

berpengaruh positif dan signifikan terhadap penjualan. Di antara ketiga variabel, 

positioning memiliki pengaruh paling dominan terhadap peningkatan penjualan dengan 

nilai standardized beta tertinggi sebesar 0,622. Dengan demikian, strategi positioning 

menjadi kunci utama dalam meningkatkan kinerja penjualan produk E-Commerce di CV. 

Family Jafan Group. 

Kata Kunci : Segmentasi, Targeting, Positioning, Penjualan Produk E-Commerce 
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Tittle : The Influence of Digital Marketing Strategy on E-Commerce 

Product Sales at CV FAMILY JAFAN GROUP 

 

 

ABSTRACT 

 
This study aims to examine the influence of segmentation, targeting, and 

positioning variables on the sales of E-Commerce products on CV. Family Jafan Group. 

Hypothesis testing is carried out through several stages of statistical analysis, including: 

multiple linear regression equations, F test (simultaneous), t-test (partial), determination 

coefficient (R²), and identification of the most dominant variable. The results of the F test 

showed a Fcal value of 33.083 > Ftable 2.700 with a significance of 0.000 < 0.05, which 

means that the three independent variables simultaneously had a significant effect on sales. 

The determination coefficient (Adjusted R²) of 0.493 showed that 49.3% of the variation in 

sales was influenced by these three variables, while the rest was influenced by other factors 

outside the model. The t-test showed that the segmentation variable had no significant effect 

(p = 0.814), while targeting (p = 0.039) and positioning (p = 0.000) had a positive and 

significant effect on sales. Among the three variables, positioning had the most dominant 

influence on sales increase with the highest standardized beta value of 0.622. Thus, 

positioning strategy is the main key in improving the sales performance of E-Commerce 

products at CV. Family Jafan Group. 

 

Keywords: Segmentation, Targeting, Positioning, E-Commerce Product Sales 
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