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ABSTRAK

TUBAGUS MUHAMMAD FABIANSYAH. NIM 2411806860. Pengaruh Harga,
Promosi, dan Kualitas Pelayanan Terhadap Minat Beli Pelanggan AFK Trifting
Depok.

Industri retail fashion dan thrifting di Indonesia berkembang pesat, didorong oleh
gaya hidup dinamis dan kesadaran akan belanja berkelanjutan. AFK Trifting Depok
menghadapi persaingan ketat, baik dari toko thrifting lainnya maupun toko retail
konvensional dan online. Penelitian ini bertujuan untuk memahami pengaruh harga,
promosi, dan kualitas pelayanan terhadap minat beli pelanggan AFK Trifting Depok.
Metode survei digunakan untuk mengumpulkan data dari sampel populasi. Hasil
penelitian menunjukkan bahwa kualitas pelayanan memiliki pengaruh signifikan
terhadap minat beli, sementara harga tidak berpengaruh signifikan. Penelitian ini
diharapkan dapat membantu AFK Trifting Depok merumuskan strategi pemasaran
yang lebih efektif dan meningkatkan daya saing di pasar.

Berdasarkan hasil perhitungan variabel kualitas pelayanan, lingkungan kerja di
peroleh hasil thiwung Sebesar 2.627 < tupe Sebesar 2000 dan nilai signifikansi yang
didapatkan sebesar 0.000 > 0.005 maka dapat disimpulkan bahwa H3 diterima yang
artinya terdapat pengaruh langsung kualitas pelayanan terhadap minat beli Jakarta
yang menyatakan ada pengaruh signifikan antara promosi terhadap keputusan
pembelian.Berdasarkan hasil perhitungan variabel harga di peroleh hasil thiwng
sebesar -0.353 > tipel Sebesar 2000 dan nilai signifikansi yang didapatkan sebesar
0.725 < 0.005 maka dapat disimpulkan bahwa H1 ditolak yang artinya tidak terdapat
pengaruh langsung antara harga dengan terhadap minat beli. Berdasarkan hasil
perhitungan variabel kualitas pelayanan, lingkungan kerja di peroleh hasil thiwung
sebesar 2.627 < tiupne Sebesar 2000 dan nilai signifikansi yang didapatkan sebesar
0.000 > 0.005 maka dapat disimpulkan bahwa H1 diterima yang artinya terdapat
pengaruh langsung kualitas pelayanan terhadap minat beli.

Kata kunci : harga, promosi, kualitas pelayan, minat beli.



ABSTRACT

TUBAGUS MUHAMMAD FABIANSYAH. NIM 2411806860. The Influence of
Price, Promotion, and Service Quality on Purchase Intention of AFK Trifting
Depok Customers.

The retail fashion and thrifting industry in Indonesia is rapidly growing, driven by
dynamic lifestyles and increased awareness of sustainable shopping. AFK Trifting
Depok faces intense competition, both from other thrift stores and conventional and
online retail stores. This study aims to understand the influence of price, promotion,
and service quality on the purchase intention of AFK Trifting Depok customers. A
survey method was used to collect data from a sample of the population. The results
show that service quality has a significant influence on purchase intention, while
price does not have a significant effect. This research is expected to help AFK
Trifting Depok formulate more effective marketing strategies and improve its
competitiveness in the market.

Based on the calculation results for the service quality variable, the tco,n Obtained is
2.627 < tpe Value of 2000, and the significance value obtained is 0.000 > 0.005.
Therefore, it can be concluded that H3 is accepted, meaning there is a direct
influence of service quality on purchase intention in Jakarta, indicating a positive
and significant influence of promotion on purchasing decisions. Based on the
calculation results for the price variable, the t.,un Obtained is -0.353 > tpie Value of
2000, and the significance value obtained is 0.725 < 0.005. Therefore, it can be
concluded that H1 is rejected, meaning there is no direct influence of price on
purchase intention. Based on the calculation results for the service quality variable,
the teount Obtained is 2.627 < tipe Value of 2000, and the significance value obtained
is 0.000 > 0.005. Therefore, it can be concluded that H1 is accepted, meaning there
is a direct influence of service quality on purchase intention.

Keywords : price, promotion, service quality, purchase intention.
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