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Persaingan bisnis pada marketplace mendorong pelaku usaha untuk memanfaatkan strategi pemasaran yang efektif guna meningkatkan keputusan pembelian konsumen. AstroCustom sebagai salah satu pelaku usaha di marketplace Shopee memanfaatkan pemasaran affiliate dan pemasaran digital untuk menarik minat konsumen. Penelitian ini bertujuan untuk mengetahui pengaruh pemasaran affiliate dan pemasaran digital terhadap keputusan pembelian konsumen AstroCustom di marketplace Shopee. Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei. Populasi dalam penelitian ini adalah konsumen AstroCustom di marketplace Shopee. Teknik pengambilan sampel menggunakan purposive sampling dengan jumlah sampel sebanyak 100 responden. Data dikumpulkan melalui penyebaran kuesioner dan dianalisis menggunakan analisis regresi linear berganda dengan bantuan program Statistical Package for the Social Sciences (SPSS). Hasil penelitian menunjukkan bahwa persamaan regresi linear berganda yang diperoleh yaitu Y = 15,023 + 0,311X₁ + 0,327X₂. Secara simultan, pemasaran affiliate dan pemasaran digital berpengaruh positif dan signifikan terhadap keputusan pembelian konsumen AstroCustom di marketplace Shopee dengan nilai F hitung sebesar 40,644. Nilai Adjusted R Square sebesar 0,445 menunjukkan bahwa pemasaran affiliate dan pemasaran digital mampu menjelaskan keputusan pembelian konsumen sebesar 44,5%, sedangkan sisanya sebesar 55,5% dipengaruhi oleh faktor lain di luar penelitian. Variabel pemasaran affiliate merupakan variabel yang memiliki pengaruh paling dominan terhadap keputusan pembelian konsumen AstroCustom di marketplace Shopee dengan nilai Standardized Coefficients Beta sebesar 0,479.
Kata Kunci: pemasaran affiliate, pemasaran digital, keputusan pembelian, Shopee.
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The increasing competition in online marketplaces encourages businesses to implement effective marketing strategies to influence consumer purchase decisions. AstroCustom, as one of the sellers on the Shopee marketplace, utilizes affiliate marketing and digital marketing to attract potential consumers. This study aims to examine the influence of affiliate marketing and digital marketing on consumer purchase decisions at AstroCustom on the Shopee marketplace. This study employed a quantitative research method with a survey approach. The population consisted of AstroCustom consumers on the Shopee marketplace. A total of 100 respondents were selected using the purposive sampling technique. Data were collected through questionnaires and analyzed using multiple linear regression analysis with the assistance of the Statistical Package for the Social Sciences (SPSS). The results showed that the multiple linear regression equation obtained was Y = 15.023 + 0.311X₁ + 0.327X₂. Simultaneously, affiliate marketing and digital marketing had a positive and significant effect on consumer purchase decisions at AstroCustom on the Shopee marketplace, with an F-value of 40.644. The Adjusted R Square value of 0.445 indicates that affiliate marketing and digital marketing explain 44.5% of the variation in consumer purchase decisions, while the remaining 55.5% is influenced by other factors outside the scope of this study. Affiliate marketing was identified as the most dominant variable influencing consumer purchase decisions at AstroCustom on the Shopee marketplace, with a Standardized Coefficient Beta value of 0.479.
Keywords: affiliate marketing, digital marketing, purchasing decisions, Shopee.
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