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ABSTRAK 

 

NUR AFRI LAILA PUTRI FAKHRIYATI. NIM 2411907899. Pengaruh Promosi, 

Harga dan Kualitas Pelayanan terhadap Kepuasan Orang Tua Murid di BIMBA 

AIUEO unit Muara Bogor.  

 

Di era sekarang lembaga Bimbel saling bersaing dengan menawarkan berbagai jenis 

program dan metode pembelajaran yang menarik. Bukan hanya lembaga Bimbel lainnya, 

antar BIMBA pun berlomba untuk menarik minat para orang tua siswa agar bisa 

mengikuti kelas BIMBA. Permasalahan yang dihadapi oleh BIMBA AIUEO unit Muara 

Bogor ialah mengenai kurang maksimalnya target penambahan murid, kurang 

maksimalnya cara melakukan promosi, berbeda-bedanya harga antar unit, dan  kurangnya 

kualitas pelayanan yang diberikan. 

 

Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh promosi, harga dan 

kualitas pelayanan terhadap kepuasan orang tua murid di BIMBA AIUEO unit Muara 

Bogor. Penelitian ini menggunakan metode penelitian kuantitatif dan teknik analisis data 

dengan regresi linier berganda. Sebelum data dianalisis, dilakukan pengujian kualitas data 

dengan uji validitas dan reliabilitas. Hasil olah data menunjukkan item kuisioner bersifat 

valid dan semua variabel bersifat reliabel. Pengujian data dilakukan menggunakan SPSS 
(Statistical Product and Service Solution) versi 22. 

 

Berdasarkan hasil analisis dan pembahasan, maka dapat disimpulkan bahwa, variabel 

promosi, harga dan kualitas pelayanan secara simultan berpengaruh signifikan terhadap 

kepuasan orang tua murid dengan Uji F menunjukan bahwa nilai F hitung sebesar 221.484 

> dari F Tabel sebesar 3.08.  Dan untuk Uji t menunjukkan variabel promosi memperoleh 

thitung 3.188 dan variabel kualitas pelayanan memperoleh thitung 2.890 dengan nilai ttabel 

1.668, artinya secara parsial variabel promosi dan harga berpengaruh signifikan terhadap 

variabel kepuasan orang tua murid. Sedangkan variabel harga memperoleh thitung 1.025 < 

nilai ttabel 1.668, artinya secara parsial variabel harga tidak berpengaruh signifikan 

terhadap variabel kepuasan orang tua murid. Variabel yang berpengaruh paling dominan 

terhadap kepuasan orang tua muripd dilihat dari Standarized Coefficient Beta ialah 

promosi sebesar 0,321. 

 

 

Kata Kunci: Promosi, Harga, Kualitas Pelayanan, Kepuasan 
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ABSTRACT 

 

NUR AFRI LAILA PUTRI FAKHRIYATI. NIM 2411907899. The Influence of 

Promotion, Price and Quality of Service on Parents' Satisfaction at BIMBA AIUEO 

Muara Bogor unit. 

 

In the current era, Bimbel institutions compete with each other by offering various types 

of programs and interesting learning methods. Not only other tutoring institutions, 

BIMBAs are also competing to attract the interest of parents of students to take BIMBA 

classes. The problems faced by the BIMBA AIUEO Muara Bogor unit were regarding the 

lack of targets for adding students, the lack of optimal methods for carrying out 

promotions, the difference in prices between units, and the lack of quality of service 

provided. 

 

This study aims to examine and analyze the effect of promotion, price and service quality 

on the satisfaction of parents of students at the BIMBA AIUEO Muara Bogor unit. This 

study uses quantitative research methods and data analysis techniques with multiple 

linear regression. Before the data is analyzed, the data quality is tested by testing the 

validity and reliability. The results of data processing show that the questionnaire items 

are valid and all variables are reliable. Data testing was performed using SPSS 

(Statistical Product and Service Solution) version 22. 

 

Based on the results of the analysis and discussion, it can be concluded that the promotion, 

price and service quality variables simultaneously have a significant effect on the 

satisfaction of parents of students with the F test showing that the calculated F value is 

221,484 > from the F table of 3.08. And for the t test, it shows that the promotion variable 

gets a tcount of 3,188 and the service quality variable gets a tcount of 2,890 with a ttable 

value of 1,668, meaning that partially the promotion and price variables have a significant 

effect on the variable of satisfaction of parents of students. While the price variable 

obtained a tcount of 1.025 < a ttable value of 1.668, meaning that partially the price 

variable did not have a significant effect on the variable of parents' satisfaction. The 

variable that has the most dominant effect on the satisfaction of parents of students seen 

from the Standardized Coefficient Beta is a promotion of 0.321. 

 

Keywords: Promotion, Price, Service Quality, Satisfaction 
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