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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand image, kualitas
produk, dan harga terhadap keputusan pembelian Lipstik Maybelline. Metode analisis
yang digunakan adalah regresi linier berganda dengan bantuan perangkat lunak SPSS.
Hasil uji hipotesis menunjukkan bahwa ketiga variabel independen tersebut secara
simultan berpengaruh signifikan terhadap keputusan pembelian, sebagaimana dibuktikan
melalui uji F dengan nilai Fniung Sebesar 36,932 > Fuper 2,700 dan signifikansi 0,000. Uji
koefisien determinasi (Adjusted R2) menunjukkan nilai sebesar 0,668 yang berarti bahwa
66,8% keputusan pembelian dapat dijelaskan oleh variabel brand image, kualitas produk,
dan harga, sementara sisanya dipengaruhi oleh faktor lain di luar model. Uji t
menunjukkan bahwa secara parsial, ketiga variabel berpengaruh positif dan signifikan
terhadap keputusan pembelian, masing-masing dengan nilai signifikansi di bawah 0,05.
Di antara ketiganya, variabel brand image memiliki pengaruh paling dominan dengan
nilai standardized coefficient beta sebesar 0,721 dan thitung sebesar 11,587. Temuan ini
menegaskan pentingnya strategi pencitraan merek dalam mempengaruhi perilaku
konsumen dalam keputusan pembelian produk kosmetik.

Kata Kunci: Brand Image, Kualitas Produk, Harga, Keputusan Pembelian



Name . Sella Noveliana

NIM : 61201021008679
Title . The Influence of Brand Image, Product Quality, and Price on the
Purchase Decision of Maybelline Lipstick (Case Study of the
Depok City Community).
ABSTRACT

This study aims to analyze the influence of brand image, product quality, and price
on the purchase decision of Maybelline Lipstick. The analysis method used was multiple
linear regression with the help of SPSS software. The results of the hypothesis test show
that the three independent variables simultaneously have a significant effect on the
purchase decision, as evidenced by the F test with a Feount value of 36.932 > Fraple 0f 2.700
and a significance of 0.000. The determination coefficient test (Adjusted R2) showed a
value of 0.668 which means that 66.8% of purchase decisions can be explained by brand
image, product quality, and price variables, while the rest are influenced by other factors
outside the model. The t-test showed that partially, all three variables had a positive and
significant effect on the purchase decision, each with a significance value below 0.05.
Among the three, the brand image variable had the most dominant influence with a
standardized coefficient beta value of 0.721 and a tcount of 11.587. These findings
confirm the importance of branding strategies in influencing consumer behavior in
cosmetic product purchase decisions.

Keywords: Brand Image, Product Quality, Price, Purchase Decision
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