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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas pelayanan, Lokasi
dan Harga terhadap kepuasan pelanggan di Limapuluh Store cabang Grand Galaxy City.
Metode penelitian yang digunakan adalah metode Kuantitatif, dengan jumlah sampel
sebanyak 94 responden. Teknik pengambilan sampel yaitu purposive sampling. Data
dikumpulkan melalui penyebaran kuesioner dan dianalisis menggunakan bantuan
perangkat SPSS. Hasil penelitian menunjukkan bahwa kualitas pelayanan tidak
berpengaruh signifikan terhadap kepuasan pelanggan dengan nilai signifikansi sebesar
0,955 > 0.05. Lokasi berpengaruh positif dan signifikan terhadap kepuasan pelanggan,
dengan nilai signifikansi sebesar 0,037 < 0,05. Harga berpengaruh positif dan signifikan
tehadap kepuasan pelanggan dengan nilai signifikansi sebesar 0,000 < 0,05. Secara
Simultan, Kualitas Pelayanan, Lokasi dan Harga berpengaruh signifikan terhadap kepuasan
pelanggan dengan nilai F hitung sebesar 46,231 dan nilai signifikansi sebesar 0,000 < 0,05.
Nilai adjust R Square sebesar 0,593 menunjukkan bahwa kualitas pelayanan, Lokasi dan
harga mampu menjelaskan kepuasan pelanggan sebesar 59,3 %.

Kata kunci: kualitas pelayanan, Lokasi, harga, kepuasan pelanggan
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Name : Nita Lutfiah Afifah
NIM :61201022009223

Thesis Title  : The Influence of Service Quality, Location, and Price on
Customer Satisfaction in Limapuluh Store Grand Galaxy City
Branch Store

ABSTRACT

This study aims to analyze the effects of service quality, location, and price on
customer satisfaction at the Limapuluh Store branch in Grand Galaxy City. A quantitative
research method was used, with a sample size of 94 respondents. The sampling technique
employed was purposive sampling. Data were collected through the distribution of
questionnaires and analyzed using SPSS software. The results show that service quality
does not have a significant effect on customer satisfaction, with a significance value of
0.955 > 0.05. Location has a positive and significant effect on customer satisfaction, with
a significance value of 0.037 < 0.05. Price had a positive and significant effect on customer
satisfaction, with a significance value of 0.000 < 0.05. Simultaneously, service quality,
location, and price had a significant effect on customer satisfaction, with a calculated F-
value of 46.231 and a significance value of 0.000 < 0.05. The adjusted R-squared value of
0.593 indicates that service quality, location, and price account for 59.3% of the variation
in customer satisfaction.

Keywords: service quality, location, price, customer satisfaction
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