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Judul Skripsi :Analisis promosi dan kualitas produk terhadap keputusan
pembelian sepatu skechers di Sport Stations Yogya Indah Cimanggu
Bogor

Abstrak
Penelitian ini bertujuan menganalisis pengaruh promosi dan kualitas produk

terhadap keputusan pembelian sepatu Skechers di Sport Stations Yogya Indah
Cimanggu, Bogor. Latar belakang penelitian adalah penurunan penjualan Skechers
dari 27% pada 2023 menjadi 20% pada 2024, meskipun memiliki kualitas dan
desain unggulan. Penelitian menggunakan pendekatan kuantitatif dengan survei
pada 100 pelanggan aktif melalui kuesioner yang telah diuji validitas dan
reliabilitasnya. Analisis data dilakukan dengan regresi linier berganda
menggunakan SPSS, dan hasil uji asumsi klasik menunjukkan data layak dianalisis.
Hasil penelitian menunjukkan bahwa promosi dan kualitas produk berpengaruh
positif dan signifikan terhadap keputusan pembelian, baik secara parsial maupun
simultan (F-hitung = 97,255; Sig. = 0,000). Nilai Adjusted R? sebesar 0,660
mengindikasikan 66% variasi keputusan pembelian dipengaruhi kedua variabel.
Berdasarkan koefisien beta, kualitas produk merupakan faktor paling dominan
dibandingkan promosi.
Kata Kunci: Promosi, Kualitas Produk, Keputusan Pembelian, Skechers, Sport
Stations Bogor

Abstract
This study aims to analyze the influence of promotion and product quality on
purchasing decisions of Skechers shoes at Sport Stations Yogya Indah Cimanggu,
Bogor. The research background is the decline in Skechers sales from 27% in 2023
to 20% in 2024, despite its reputation for quality and design excellence. The study
applied a quantitative approach with a survey of 100 active customers using a
questionnaire tested for validity and reliability. Data were analyzed using multiple
linear regression through SPSS, and classical assumption tests confirmed the data’s
suitability. The findings reveal that both promotion and product quality have a
positive and significant effect on purchasing decisions, either partially or
simultaneously (F-count = 97.255; Sig. = 0.000). The Adjusted R2 value of 0.660
indicates that 66% of purchasing decision variations are explained by both
variables. Based on standardized beta coefficients, product quality is the most
dominant factor compared to promotion.
Keywords: Promotion, Product Quality, Purchase Decision, Skechers, Sport
Stations Bogor
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