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[bookmark: _Toc238859063]ABSTRAK
Penelitian ini menganalisis pengaruh Pelayanan Prima (X1), Physical Evidence (X2), Harga (X3), dan Lokasi (X4) terhadap Kepuasan Pelangan (Y) pada Begreno Resort Asia. Menggunakan metode kuantitatif deskriptif, data dikumpulkan via kuesioner terstruktur skala Likert terhadap 100 responden (rumus Lemeshow). Hasil uji hipotesis parsial menunjukkan bahwa Pelayanan Prima, Physical Evidence, Harga, dan Lokasi berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. Secara simultan, keempat variabel berkontribusi signifikan dengan Adjusted R Square sebesar 0,709 (70,9%), sedangkan 29,1% sisanya dipengaruhi faktor luar seperti brand image, pemasaran digital, dan consumer trust.
Kata Kunci: Pelayanan Prima, Physical Evidence, Harga, Lokasi, Kepuasan Pelanggan


ABSTRACT
This study analyzes the influence of Excellent Service (X1), Physical Evidence (X2), Price (X3), and Location (X4) on Customer Satisfaction (Y) at Begreno Resort Asia. Utilizing a quantitative descriptive method, data were collected via structured Likert-scale questionnaires from 100 respondents selected using the Lemeshow formula. Partial hypothesis testing indicates that Excellent Service, Physical Evidence, Price, and Location have a positive and significant effect on Customer Satisfaction. Simultaneously, all four variables contribute significantly with an Adjusted R-Square of 0.709 (70.9%), while the remaining 29.1% is influenced by external factors such as brand image, digital marketing, and consumer trust.
Keywords: Excellent Service, Physical Evidence, Price, Location, Customer Satisfaction
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