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ABSTRAK

FERIANTO. 61101022100105. ANALISIS PENGARUH SEO DAN SOCIAL
MEDIA MARKETING TERHADAP KEPUTUSAN PEMBELIAN PAKET
KURSUS MELALUI MINAT BELI SEBAGAI VARIABEL INTERVENING PADA
LKP YALE COMMUNICATION

Penelitian ini bertujuan untuk menganalisis pengaruh Search Engine Optimization (SEO)
dan Social Media Marketing terhadap Keputusan Pembelian Paket Kursus melalui Minat
Beli sebagai variabel intervening di LKP Yale Communication . Pendekatan yang
digunakan adalah kuantitatif dengan data yang dikumpulkan melalui kuesioner yang
disebarkan kepada 185 responden. Variabel yang diteliti mencakup SEO, Social Media
Marketing, Minat Beli, dan Keputusan Pembelian, yang dianalisis menggunakan metode
Partial Least Squares (PLS). Hasil penelitian menunjukkan bahwa SEO memiliki
pengaruh signifikan baik terhadap Minat Beli maupun Keputusan Pembelian secara
langsung. Social Media Marketing juga berpengaruh signifikan terhadap Minat Beli,
namun tidak secara langsung terhadap Keputusan Pembelian. Selain itu, Minat Beli
terbukti menjadi variabel mediasi yang signifikan dalam hubungan antara SEO dan
Social Media Marketing terhadap Keputusan Pembelian. Penelitian ini menggarisbawahi
pentingnya strategi pemasaran digital yang terintegrasi, di mana SEO lebih efektif dalam
memengaruhi keputusan pembelian secara langsung, sementara Social Media Marketing
berperan dalam membangun minat beli. Penelitian ini diharapkan dapat memberikan
kontribusi bagi pengembangan strategi pemasaran digital, khususnya di sektor
pendidikan non-formal, serta menjadi referensi bagi penelitian selanjutnya yang
membahas topik serupa.

Kata kunci: SEO, Social Media Marketing, Minat Beli, Keputusan Pembelian



ABSTRACT

FERIANTO. 61101022100105. ANALYSIS OF THE INFLUENCE OF SEO AND
SOCIAL MEDIA MARKETING ON COURSE PACKAGE PURCHASE DECISIONS
THROUGH PURCHASE INTENTION AS AN INTERVENING VARIABLE AT LKP
YALE COMMUNICATION

This study aims to analyze the influence of Search Engine Optimization (SEO) and Social
Media Marketing on Course Package Purchase Decisions through Purchase Intention as
an intervening variable at LKP Yale Communication. The research employs a
quantitative approach, with data collected through questionnaires distributed to 185
respondents. The variables studied include SEO, Social Media Marketing, Purchase
Intention, and Purchase Decision, analyzed using the Partial Least Squares (PLS)
method. The results reveal that SEO significantly influences both Purchase Intention and
Purchase Decision directly. Social Media Marketing also has a significant effect on
Purchase Intention but does not directly affect Purchase Decision. Furthermore,
Purchase Intention is proven to be a significant mediating variable in the relationship
between SEO, Social Media Marketing, and Purchase Decision. This study emphasizes
the importance of an integrated digital marketing strategy, where SEO is more effective
in directly influencing Purchase Decisions, while Social Media Marketing plays a vital
role in building Purchase Intention. This research is expected to contribute to the
development of digital marketing strategies, particularly in the non-formal education
sector, and serve as a reference for future research on similar topics.

Keywords: SEO, Social Media Marketing, Purchase Intention, Purchase Decision.
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