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ABSTRAK

PRINCESS GUSTI PANGERAN PUTRI PKDH. NIM 2411807194. Pengaruh
Promosi, Harga dan Kualitas Pelayanan Terhadap Keputusan Pembelian Japanese
Souffle Pancake di Kota Bogor.

Bisnis kuliner adalah salah satu bisnis yang memiliki peluang besar dan hasil yang
menjanjikan bagi pelaku usahanya. Perubahan lingkungan perusahaan terutama
perubahan gaya konsumsi masyarakat dan faktor pesaingan yang mampu menghasilkan
produk yang sejenis, menyebabkan banyak perusahaan berorientasi pada konsumen.
Perusahaan dituntut untuk memahami perilaku konsumen pada pasar sasarannya dengan
menawar atau menjual produk yang berkualitas serta pelayanan yang baik terhadap

bisnis kuliner yakni Japanese Souffle Pancake.

Tujuan penelitian ini adalah untuk mengetahui dan menganalisis harga, promosi, dan
kualitas pelayanan berpengaruh terhadap keputusan pembelian di Japanese souffle
pancake Bogor. Jenis penelitian yang digunakan adalah penelitian kuantitatif dengan
metode penelitian berupa pengumpulan data menggunakan kuesioner. Model analisis data
yang digunakan adalah analisis regresi linier berganda. Pemilihan sampel dilakukan
dengan cara Proportionate Stratified Random Sampling. Adapun sampel tersebut
berjumlah 100 responden, dengan menggunakan analisis regresi linier berganda.

Hasil uji regresi menunjukkan bahwa variabel promosi, harga, dan kualitas pelayanan
menjelaskan variabel keputusan pembelian adalah sebesar 43,9 persen, sedangkan sisanya
dijelaskan oleh faktor lain. Hasil uji F menunjukkan bahwa terdapat pengaruh signifikan
antara variabel promosi, harga, dan kualitas pelayanan terhadap keputusan pembelian
secara simultan dengan hasil analisis Fhiwng = (25,014) > Fuabe = (2,699). Hasil uji t
menunjukkan bahwa terdapat pengaruh signifikan antara variabel promosi, harga, dan
kualitas pelayanan terhadap keputusan pembelian secara parsial dengan hasil analisis thitung
variabel promosi (4,643), harga (3,822), dan kualitas pelayanan (3,202) lebih besar
dibanding tipel (1,985). Lebih lanjut hasil analisis menunjukkan bahwa variabel promosi
merupakan variabel yang dominan berpengaruh terhadap keputusan pembelian di
Japanese Souffle Pancake.

Kata kunci: promosi, harga, kualitas pelayanan, keputusan pembelian.



ABSTRACT

PRINCESS GUSTI PANGERAN PUTRI PKDH. NIM 2411807194. Effect of
Promotion, Price and Service Quality on Japanese Souffle Pancake Purchase Decisions
in Bogor City.

The culinary business is one of the businesses that has great opportunities and promising
prospects for entrepreneurs. Changes in the company's environment, especially changes
in people's consumption styles and competitive factors that are able to produce similar
products, have caused many companies to be consumer-oriented. Companies are required
to understand consumer behavior in their target market by bidding or selling quality
products and good service to their customers. This condition is also a challenge faced by
one of the culinary business ventures, namely Japanese Souffle Pancake.

The purpose of this study was to determine and analyze the price, promotion, and service
quality that influence purchasing decisions at Japanese souffle pancakes Bogor. The type
of research used is quantitative research with research methods in the form of data
collection using questionnaires. The data analysis model used is multiple linear
regression analysis. Sample selection was done by means of proportional stratified
random sampling. The sample amounted to 100 respondents, using multiple linear
regression analysis.

The results of the regression test showed that the variables of promotion, price, and
service quality explained the purchasing decision variables were 43.9 percent, while the
rest were explained by other factors. The results of the F test show that there is a
significant influence between the variables of promotion, price, and service quality on
purchasing decisions simultaneously with the results of the analysis Fcoun: = (25,014) >
Fravie = (2,699). The results of the t-test indicate that there is a significant effect between
the promotion, price, and service quality variables on purchasing decisions partially with
the results of the tecoun: analysis of the promotion variable (4.643), price (3.822), and
service quality (3.202) which is greater than twpie (1.985). Furthermore, the results of the
analysis show that the promotion variable is the dominant variable influencing
purchasing decisions in Japanese Souffle Pancakes.

Keywords: promotion, price, service quality, purchasing decision.
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