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ABSTRAK 

 

 Analisis Studi Kelayakan Bisnis Penjualan Kaos Limited Drop Toko See U 

On Top TikTok Shop 

Penelitian ini bertujuan untuk menganalisis kelayakan bisnis penjualan kaos limited 

drop See U On Top melalui TikTok Shop ditinjau dari aspek pemasaran, teknis dan 

operasional, manajemen dan sumber daya manusia, serta keuangan. Penelitian 

menggunakan metode deskriptif dengan pendekatan studi kelayakan bisnis. 

Analisis keuangan dilakukan menggunakan Net Present Value (NPV), Internal 

Rate of Return (IRR), Payback Period (PP), dan Profitability Index (PI). Hasil 

penelitian menunjukkan bahwa usaha See U On Top layak untuk dijalankan dan 

dikembangkan. Nilai PP sebesar 10,51 bulan, NPV pada tingkat diskonto 10% 

sebesar Rp188.782.349, IRR sebesar 43,10%, dan PI sebesar 4,56. Hasil tersebut 

menunjukkan bahwa investasi dapat kembali dalam waktu kurang dari satu tahun 

dan memberikan manfaat serta keuntungan finansial yang positif.  

Kata kunci: Studi Kelayakan Bisnis, TikTok Shop, Net Present Value (NPV), 

Internal Rate of Return (IRR), Payback Period (PP), Profitability Index (PI). 

 

ABSTRACT 

 

Feasibilty Study Analysis of Limited Drop T-Shirt Sales Business on TikTok 

Shop : A Case Study of “See U On Top” 

This study aims to analyze the feasibility of the See U On Top limited drop t-shirt 

business through TikTok Shop based on marketing, technical and operational, 

management and human resources, and financial aspects. This research uses a 

descriptive method with a business feasibility study approach. Financial analysis 

was conducted using Net Present Value (NPV), Internal Rate of Return (IRR), 

Payback Period (PP), and Profitability Index (PI). The results show that the See U 

On Top business is feasible to operate and develop. The PP is 10.51 months, the 

NPV at a 10% discount rate is IDR 188,782,349, the IRR is 43.10%, and the PI is 

4.56. These results indicate that the initial investment can be recovered in less than 

one year and provides positive financial benefits. Keywords: Business Feasibility 

Study, TikTok Shop, Net Present Value (NPV), Internal Rate of Return (IRR), 

Payback Period (PP), Profitability Index (PI). 
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