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Abstract

This study is motivated by the fluctuation in the number of customers at Warna Print due
to intense competition in the digital printing industry, despite its good reputation and
service quality. The methodology employed is a quantitative approach using an explanatory
survey method, with data collected through questionnaires from 100 Warna Print customers
selected via accidental sampling. The data was subsequently analyzed using multiple linear
regression. The results indicate that brand image and brand awareness, both partially and
simultaneously, have a positive and significant effect on purchasing decisions, contributing
a total of 74.2%. Furthermore, brand image was found to be the most dominant variable
influencing consumer purchasing decisions.
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